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Musicians

Gone are the days when a good education, recording, resumé, and a few phone calls
were enough to get one's foot in the door in the classical music world. We're living in
times when it's not only how great a performer or teacher you are, but how you appear
visually, what your website shows about you, how your name shows up on search
engines, and how you brand yourself.

Here are some of the questions I hear on a regular basis from emerging classical artists:

- Should I get my friend to do my promo shots or should I hire a professional
photographer?

- What clothes should I wear for my photo shoot?

- I haven't done that much. How do I get my bio looking as good as everyone else's?
- How do I get a website going if I know nothing about technology?

- What's a press release and how do I write one?

- Should I get an agent or a publicist?

If these issues scare the hell out of you, you have only to wait until October 31 for the
launch of LIZPR, a PR company that specializes in dressing up and marketing classical
musicians. Here's the full press release:

Monday, October 27, 2008

TORONTO, ONTARIO — Publicist Liz Parker has made a new mark in music world
with the launch of her own business website: lizpr.com. LIZPR creates great
press kits and lessons in fashion for the classical musicians who need them.

Armed with a decade’s worth of experience in major orchestra publicity with the
Toronto and Vancouver Symphonies, and serving for two years as Publicity
Manager at the Corporation of Massey Hall and Roy Thomson Hall, Liz has
decided to take on private clients.



lizpr.com launches on Halloween. "I chose to specialise in press kits and image
consulting for performers,” explains Liz. “It's an essential part of public relations
that I love to do. Press releases and coordinating media interviews is my day job.
LIZPR is my favourite part of what I do, which is creating press kits and helping
clients pick the right outfits for photo shoots. Wearing the right thing for photos
or to events is important. I'm really excited combining everything I'm crazy
about: writing and styling musicians so they look as polished as possible. They
are performers. They've GOT to look good!”

Liz admits to being obsessed with makeover shows. “People may consider me
shallow, and they would be mistaken. It's not just about your appearance. It's
how your image can influence your attitude about yourself and your career.
Looking the part of a musician isnt exclusive to being onstage. Offstage you
need to look put-together too. Musicians get to indulge in more flair because of
their creative fields. I love it!”

She firmly believes that most musicians sell themselves short and need to raise
their game. “Invest in a good bio and professional photography. I've seen way
too many amateur press kits over the years. The pay-off will be worth the
professional investment. Dont turn off the very people who can help you
advance your career,” Liz warns.

Liz Parker grew up in Vancouver in a family stuffed with pianos. The house was a
rotating door of piano and theory students. After achieving the gold medal for
the highest mark in Canada at age 15 from the Royal Conservatory of Toronto
for piano performance, Liz received her Bachelor of Music from the University of
British Columbia and literally talked her way through a Broadcast Radio diploma
at the British Columbia Institute of Technology. After a radio career that included
producing a talk show, interviewing musicians, cueing CBC's Jurgen Gothe (who
even looked up to be polite), everything clicked into place when she became a
publicist.

Based in the Fashion District (natch) in Toronto, Liz loves everything about
music, food, fashion, shopping, and egging people on to follow their bliss.

For more information, please visit www.lizpr.com as of October 31st, 2008!

Best of luck to Liz, who is also a dedicated CPB reader and commenter. For those outside
the Toronto area, there is a lot of work that Liz can do for you via email (press releases,
bios), but for the full fashion and image makeover, you'll probably need to come out to
Toronto for a visit...



About the Collaborative Piano Blog

Whether you're a long-time reader or a first-time visitor to the
site, welcome! The Collaborative Piano Blog is a site that looks
at the art of the piano in ensemble, various piano-related
resources and events, the world of classical music, music
education, and how to put it all together through technology.

- Blogger Chris Foley



